
Eggzzzravaganza
Easter Project 



Intro

This task looks at the Easter egg industry and ask you to come 

up with a creative way for Egg manufacturers to reuse the egg 

shaped moulds. 

It covers a range of theory including -

Competition, market mapping, market research and design. 



Market research

Using the Internet find 6 examples of Easter eggs 

currently on the market. 

Include their size, price  (average) and manufacturer.



High 
Price

Market map for supermarket Easter eggs - https://www.inyourarea.co.uk/news/10-best-supermarket-easter-eggs-of-2019/

Low 
Price 

Complex design/ 
look (Aesthetics)

Simple design/ look 
(Aesthetics)

Look at the article and plot the easter eggs 
on the market map. I have completed the 
first one for you.

1. Fruit and Nut Milk 

Chocolate Lattice Egg

Marks & Spencer - £12

https://www.inyourarea.co.uk/news/10-best-supermarket-easter-eggs-of-2019/


Secondary 
research - Yougov 
https://yougov.co.uk/topics/food/surve

y-results/daily/2019/09/25/9939e/3

Here is a YouGov poll about 

luxurious chocolate. 

The data indicates that customer 

are price sensitive when it 

comes to chocolate.  Once the 

price gets up to £4 the number 

of customers willing to pay for a 

luxurious version of their 

favourite chocolate bar drops 

dramatically from 25% to 8%. 

https://yougov.co.uk/topics/food/survey-results/daily/2019/09/25/9939e/3


Secondary 
research - Yougov 
https://yougov.co.uk/topics/food/survey-

results/daily/2019/09/25/9939e/3

Here is a YouGov poll about 

luxurious chocolate. 

Analysing the market segments 

further and looking at Gender we 

can see that females are more 

likely to spend more money on 

their luxurious chocolate. 

https://yougov.co.uk/topics/food/survey-results/daily/2019/09/25/9939e/3


Design challenge

Behind the scenes at the Cadbury Easter Egg 

factory in Bournville

1. Watch the video about how Easter eggs are manufactured.

2. This challenge has 3 parts, you are to create a chocolate product for Cadburys that does the following 
● Uses the Easter egg mould so that it can be sold all year round. 
● Targets the female market segment as data shows they are more likely to spend more money on 

chocolate
● Price the product according to the YouGov data but still allowing Cadburys to demonstrate this is a 

quality product (so it can’t be too cheap)

3. If you can, draw the design and take a photo to upload onto this presentation. If you can’t be as descriptive 
as possible about the ‘egg’ shaped chocolate and how it will be popular with customers all year round. 

https://www.youtube.com/watch?v=GDqFcL8dPfI


Explain your design or include your image here. 


